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https://www.youtube.com/watch?v=l4QDq6GSHgU&feature=youtu.be

» CECP introduction & key trend

» Speaker 1: Harriet Dominique, SVP, Corporate
Responsibility and Community Affairs, USAA

» Speaker 2: Ryan Beck, VP, Military and Veterans Affairs,
JPMorgan Chase & Co

» Speaker 3: Anne Marie Dougherty, CEO, Bob Woodruff

Foundation
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Chief Executives for Corporate Purpose®
(CECP) is a CEO-led coalition that believes
that a company’s social strategy — how it
engages with key stakeholders including
employees, communities, investors, and
customers —determines company success.



CONNECT,
LEAD, AND
LEARN

TAP WORLD-CLASS
KNOWLEDGE, DATA,
AND RESEARCH

ACCESS CECP
EXPERTS
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Veterans Focus Has Stayed Strong & Level

Percentage of Companies Reporting Main Focus Areas,
Three-year Matched Set, 2016-2018, N=139
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Veterans Focus Has Stayed Strong & Level

Percentage of Companies Reporting Main Focus Areas,
S6% Three-year Matched Set, 2016-2018, N=139
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Veterans Focus Has Stayed Strong & Level
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Speaker Harriet Dominique

SVP, Corporate Responsibility and Community Affairs

USAA
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~~ USAA CORPORATE RESPONSIBILITY

>> THE MISSION of the
association is to facilitate the
financial security of its members,
associates, and their families
through provision of a full range
of highly competitive financial
products and services;

in so doing, USAA seeks to

be the provider of choice for the
military community.

OUR BRAND | GOING ABOVE FOR THOSE WHO HAVE GONE BEYOND

OUR SIGNATURE
CAUSE

NATIONAL
FOCUS

DIRECT IMPACT
TARGETS

LOCAL
FOCUS

Families in Need

DIRECT IMPACT
TARGETS

Support for Military Caregivers,
Families of the Fallen, +
Wounded & Children

Promote emotional well-being,
healing, support systems and
financial empowerment

Address basic human needs due
to homelessness and hunger

Public Information: October 2019

MILITARY FAMILY RESILIENCY

Financial Readiness for
Service Members
& Families

Improve financial behaviors,
habits, stability and security

Education

Promote mastery of STEM and
financial literacy among students
and teachers

Fulfilling Careers for
Veterans
& Military Spouses

Provide transition assistance and
increase sustainable career
opportunities

Safety & Natural Disaster

+
Response
Support safety, prevention and
natural disaster relief efforts for
communities we serve

S15M

COAST GUARD SUPPORT
DURING PARTIAL
GOVERNMENT SHUTDOWN

FAMILIES

7,800

SURVEY RESPONDENTS,
INCLUDING MILITARY
SPOUSES AND ACTIVEDUTY

-
7(BLUE STAR

$1.4M

AID SOCIETY EMERGENCY
RELIEF FOR CURRENTLY
SERVING

HOMELESS VETERANS
PROVIDED PERMANENT
HOUSING IN SAN ANTONIO

Sources: David Reyes, Corporate Responsibility Operations; City of San Antonio; Dan Cable, The USAA Educationa
Foundation; The Elizabeth Dole Foundation; Military Child Education Coalition; Blue Star Families. Dataas of May 2019.

100K

MILITARY FAMILIES
SUPPORTED

N Elizabeth Dole Foundation
CARING FOR MILITARY FAMILIES

$1.5M

INVESTED IN THE CAMPAIGN
FOR INCLUSIVE CARE FOR
MILITARY CAREGIVERS

The USAA Foundation, Inc. and The USAA Educational Foundation are nonprofit organizations and do notendorse or
promote any commercial supplier, product or services. USAA is the sponsor of The USAA Educational Foundation Inc.

THE USAA
EDUCATIONAL
FOUNDATION®

2.1M

ACCESSTO ALL
CURRENTLY SERVING




Speaker

Ryan Beck

Vice President, Veteran Acclimation & Development
Military and Veterans Affairs

JPMorgan Chase & Co.




JPMORGAN CHASE & CO.

MILITARY AND VETERANS

500« 1,000- 30,000 14,000.

HIRED MORTGAGE-FREE HOMES PARTICIPANTS WE HIRED
by more than 200 companies in the deeded to military families through the enrolled in Onward to Opportunity, a across JPMorgan Chase & Co. since
Veteran Jobs Mission as of Spring 2019 firm's Military Home Awards Program free career training program of the 2011

Institute for Veteran and Military
Families




Speaker Anne Marie Dougherty

Chief Executive Officer

Bob Woodruff Foundation




e BOBWOODRUFF FOUNDATION

PS Investing in the Next Chapter for Our Veterans

Partnership Grant Making Portfolio Innovation

+ According to McKinsey & Company + Since 2007, BWF has provided over NATIONAL B @'
the veteran non-profit sector has 421 grants to 181 organizations (as VETERANS © © © I
been shrinking by 5% year over of May 31, 2019) INTERMEDIARY © @
year + Since 2015, the program has granted

+ Since 2012, BWF has raised over to 10% of all proposals - Over 100 local partner communities
$69 million with a CAGR of 27% * On average, 45% of all grants are new in the National Veterans Intermediary

BWF grantees (NVI) ecosystem; NVI has the

B STAND UP FOR nation’s largest footprint on the
. T veterans’ landscape, outside of the
~HEROES Veterans In-Vitro Initiative VA

Program Spend

o | G 2 : - BWF’s Veterans In-Vitro + 42 states represented
S'f‘c,e InERRAolnare than.$65 . The sianature Stand Up for Heroes Initiative (VIVA) has made * An estimated 15 million veterans
ml:ihohn has' . i'pent o e eventli% N:w York has F:aised over ST grante resuiing in Githe reached by NVI ecosystem
and shape innovative programs across e . . Local Partner Self Assessment Tool
the spectrum of BWF's programs $43 million since 2007 Deployed

+ November 4, 2019 will mark the
13th Annual Stand Up for Heroes in

Y VOWS

Veterans on Wall Street™

Craig Newmark
Philanthropies




Our panelists are ready to take your questions!

Please enter your questions in the chat box function on your Zoom
webinar platform.

Harriet Dominique Ryan Beck Anne Marie Dougherty
SVP, Corporate VP, Veteran Acclimation & CEQO, Bob Woodruff
Responsibility and Development, Military and Foundation
Community Affairs, Veterans Affairs, JPMorgan

USAA Chase




Cited Resources

The

JPMorgan Chase
Pathfinder
Playbook

June 2018 ' I

PhilanthropyRoundrable
A Wise Giver's Gutde to Assisting Veterans and Military Familtes

eeeeeeeeeee

PhilanthropyRoundtable

Veterans Day Uniform

. K
is Monday, Chamions " &7 "= VETERAN
N Ove m be r 1 1 4 A Wise' Giver’s Guide to Excellent Assistance for Veterans '- ]OBS MISSION

2 O 'I 9 Thomas Meyer



https://bluestarfam.org/wp-content/uploads/2018/04/CorporatePlaybook18-FINAL.pdf
https://www.veteranjobsmission.com/content/dam/veteran-jobs-mission/documents/pathfinder-playbook-updated-ada.pdf
https://veteranjobsmission.com/
https://www.amazon.com/Uniform-Champions-Excellent-Assistance-Veterans/dp/0989220281
https://www.amazon.com/Serving-Those-Who-Served-Assisting/dp/0985126574

For More Information...

« CECP will share resources in a follow-up email

« 2019 Giving in Numbers Report will be released next week
— Visit http://cecp.co/gin

* Join us at a CECP event or roundtable

« Log into MyCECP on CECP's website
— Online portal available to employees of affiliated companies

— Access to data & benchmarking tools
— Browse through Knowledge Center

« Contact insights@cecp.co
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http://cecp.co/gin
mailto:insights@cecp.co

Thank you for joining this webinar!



