
GIRLRISING 
CAMPAIGN  2013



INCREASE PUBLIC 
AWARENESS ABOUT THE 
IMPORTANCE OF 
EDUCATING GIRLS. 

EMPOWER COMMUNITIES 
CHAMPIONS AND 
INFLUENCERS TO LEAD THE 
MOVEMENT.  

RAISE AWARENESS OF 
TARGET POPULATION 
ABOUT GIRLS’ EDUCATION.  

CULTIVATE NEW ADVOCATES 
IN SUPPORT OF THE GIRLS’ 
EDUCATION MOVEMENT.  

BUILD EFFECTIVE NGO 
PARTNERSHIPS. 

DEPLOY A GLOBAL 
CONSTITUENCY TO TAKE 
ACTION THROUGH NGO 
PARTNERS. 

RAISE SIGNIFICANT FUNDING 
FOR GIRLS’ EDUCATION 
INITIATIVES THROUGH NGO 
PARTNERS. 

SCALE THE IMPACT OF 
NGO PARTNERS ON 
GIRLS’ EDUCATION. 

IMPROVE EDUCATIONAL 
OUTCOMES FOR GIRLS 
THROUGH A FOCUS ON 
ACCESS COMPLETION AND 
LEARNING. 

REMOVE BARRIERS BETWEEN 
GIRLS AND EDUCATION IN 
TARGET COUNTRIES.  

PROVIDE GIRLS WITH THE 
NECESSARY TOOLS TO 
SUCCEED IN SCHOOL. 

IMPROVE QUALITY OF 
LEARNING IN GIRLS 
EDUCATION.  

RE-PRIORITIZE RESOURCES 
DEVOTED TO GIRLS’ 
EDUCATION IN TARGETED 
COUNTRIES.  

ACCELERATE PASSAGE OF US 
LEGISLATION THAT  IMPROVES 
GIRLS’ EDUCATION IN TARGET 
COUNTRIES.  

ACCELERATE ADOPTION OF 
RULES THAT IMPROVE GIRLS’ 
EDUCATION IN TARGET 
COUNTRIES.  

CHANGE POLICY CHANGE LIVES 

ESTABLISH A GLOBAL CONSTITUENCY THAT UNDERSTAND THE IMPORTANCE OF EDUCATING GIRLS.  

DRIVE LOCAL IMPACT THROUGH NGO PARTNERS. 

C H A N G E  M I N D S  
10x10  IMPACT FRAMEWORK CHART 

VISION: 
 INCREASE THE VALUE OF THE GIRL 



AFGANISTAN	  VIDEO	  



DISTRIBUTION ON DEMAND 



BANGKOK SUNDANCE 

ST. LOUIS 

TIME SQUARE ZIMBABWE NEW YORK CITY 

CAMBODIA 

NEPAL 

PERU 

 GIRL RISING MOMENTUM 



“e documentary every mother, sister, daughter 
should see, as well as the men who love and 
support them.” 

“Girl Rising is rapidly becoming one of the 
hottest ‘cause’ documentaries in years.”	


THURSTON TALK 

Regal Cinemas Brings Girl Rising to !eaters 
Following Strong Moviegoer Interest 

Girl Rising Movie Premiere Spurs 
Action For Worldwide Philanthropy 

Girl Rising: Topping Charts By 
Breaking Molds 



THE CONVERSATION IS GETTING LOUDER 



GIRL RISING REACH: 

2.8 billion  EARNED MEDIA  IMPRESSIONS 

780,572  SOCIAL MEDIA FOLLOWERS  

517  REQUESTED SCREENINGS COMPLETED 
       SINCE March 7th 2013  + 78 SCREENINGS PENDING  

5,292  REGAL CINEMA SCREENINGS  

 

CNN BROADCAST REACH: 

75 million MONTHLY CNN.COM VISITS 

210 million HOUSEHOLDS GLOBALLY 



CHANGE LIVES 

ESTABLISH A GLOBAL CONSTITUENCY THAT UNDERSTAND THE IMPORTANCE OF EDUCATING GIRLS.  

DRIVE LOCAL IMPACT THROUGH NGO PARTNERS. 

C H A N G E  M I N D S  

10x10  IMPACT FRAMEWORK CHART 

 
 INCREASE THE VALUE OF THE GIRL 

CHANGE POLICY 

VISION: 


