
Reinventing Purpose 
Communications



Let me introduce you to… Me

 25-year public relations professional
 Accredited public relations practitioner
 Founder & President, Mahogany Xan Communications
 International presenter on multicultural communications
 Author
 Adjunct Professor
 Aspiring golfer





How did we get here?









companies featured in the S&P 
100 Index issued a statement
after George Floyd’s death

87



Just 
Words?







Improving diversity requires 
knowing your why and being 
intentional about improving 

communication.



Effective communication is 20%
what you know and 80% how 
you feel about what you know.

- Jim Rohn



The Rise of Corporate Social Responsibility

2020 is the year when Corporate Social Responsibility became 
more important than ever:
• Consumers and stakeholders want to know where

companies stand on issues that are important to them

• Corporate Social Responsibility can establish trust and 
loyalty

• Consumers want to companies to take action; inaction can
be seen as contributing to systemic inequality



"Silence on social issues could be the kiss of death for brands, especially [if you 
look at] the way that young customers are engaging with them right now. 
They're going to vote at the cash register...Customers, clients and constituents 
are not going to read silence anymore as safe. They're going to read silence 
from brands [and ask]: 'Why weren't you working on it? 

Why weren't you telling your story? Why weren't you being accountable?’”

Aaron Sherinian, CMO and Communications Officer at the 
United Nations Foundation

- Forbes Magazine



Corporate Social Responsibility Corporate Communications

Corporate 
Communications

Corporate 
Social 
Responsibility



The Tenets of an Effective Purpose Statement
• Authentic
• A Clearly Defined Purpose and Call to Action
• Atonement for the Past
• Alignment with Company Values
• Proactive
• Sincere
• Willingness To Do The Right Thing
• Reflects Bold and Broad Thinking, Globally and Locally
• Transparent
• Founded on Employee-Led Engagement



Reinventing the Purpose Statement

Then
A purpose statement answers the question of why a company exists. 
It gives you something to work toward and determines your overall
purpose for being in business.

Now
Statement of Purpose: Defines the positive contribution to society
the company will make, and the steps it will take to eliminate its negat
ive impact on society. It may also include action items that are 
inspirational and enforceable.







If you are neutral in situations of injustice, you have chosen 
the side of the oppressor. 

If an elephant has its foot on the tail of a mouse and 
you say that you are neutral, the mouse will not 
appreciate your neutrality. 

Archbishop Desmond Tutu









Questions?



LaTricia Harper Woods, APR
Founder & President
Mahogany Xan Communications
LaTricia@mahoganyxan.com
480.495.2484
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